% Academic Notes

NOVEMBER 22, 2004 AN 2004-2005

**NOTE: Inorder toget curriculum approvals published before Thanksgiving
break, thisAcademic Noteswill includea curriculum section.

**SPECIAL NOTICES**

CALEB MILLSDISTINGUISHED TEACHING AWARD

Nominationsfor the 2005 Cdeb Mills Distinguished Teaching Award are now being accepted at the Center
for Teaching and Learning, Dreiser Hall 123. The award is one of 1SU’s most prestigious, and a faculty
committeeis currently being formed to review nominees. The deadlinefor nominationsis Friday, December
17, 2004.

The Universty Handbook redtricts nominations for the Caeb Mills Award to tenured faculty who have
taught a minimum of 16 semester hours or 24 contact hours at ISU over the previous caendar year.
Nominations can be provided from administrators, faculty, sudents, and alumni and should be submitted
electronicdly at the Center for Teaching and Learning Web page. Click on Programs, followed by Caeb
Mills Award.

Thank you for your ass stancein recognizing some of 1SU’smost outstanding faculty. Informationa posters
for the award will be forthcoming and can be digplayed in your building in an gopropriate setting.

FACULTY ATTENDANCE FORM
FOR FALL COMMENCEMENT

All faculty are asked to go to the Academic Affairs Web site and fill out the Faculty Attendance
form for Fal Commencement 2004 at http://web/acadnotes/commencement.htm. After completing the
attendance form, click on the submit button, and it will be sent directly to the Office of the Provost. Please
complete the attendance form no later than 5 p.m., Wednesday, December 15, 2004. If you have
guestions, please contact Donna Royse at x2307.

ACADEMIC APPAREL RENTAL FORM

Faculty members needing to rent academic gppard for Fal 2004 Commencement need to fill out the
Academic Apparel Rental Form attached to the back of thisissue and send it by Satur day, November 20,
2004, to:

DEBBIE OSBORNE
ISU BOOKSTORE

A late fee will be applied after November 20, 2004 to cover additiona shipping charges.
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SPECIAL NOTICES continued

ACADEMIC NOTES PUBLICATION SCHEDULE
FOR FALL 2004

Bdow isthe circulation schedule for the hard copy of Academic Notesthrough December 13, 2004. An
adterisk (*) indicates a curricular issue. All submissionsfor inclusion in Academic Notesareduein
the Office of Academic Affairs no later than 10:00 a.m. on the Wednesday? prior to the
digtribution of Academic Notes on the following M onday, along with an E-Mail or a diskette with
the same information in Microsoft Word format. Failure to submit a diskette containing this
information will delay publication. An éectronic verson of Academic Notes is avallable usng
Acrobat Reader viathe |ISU Web Page at — http://web.indstate/edu/acadnotes/ —.

ACADEMIC NOTESPUBLICATION SCHEDULE

FOR FALL 2004
Deadlinefor Items I ssue Date
Nov 23* @ Nov 29*
Dec1 Dec 6
Dec 8* Dec 13*

¥Due to holidays, the dates for submission and publication have been moved up or back a day.

THESES, DISSERTATIONS, & RESEARCH
PROJECTS

COLLEGE OF EDUCATION: Department of Educational and School Psychology

Margaret (Peggy) Corey will defend her dissertation, entitled The Impact of Accelerated Math Software
on the Math Achievement and Attitudes of Eighth Graderswith Low Achievement in Math, at 3:30
p.m. on Monday, November 22, 2004, in the College of Education, room 1314. The members of her
committee are Dr. Christy Coleman, Chair, Dr. Lisa Bischoff, and Dr. Chrigtine Bahr.
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UNDERGRADUATE APPROVALS

NEW COURSES

COLLEGE OF ARTSAND SCIENCES: History

HIST 404 Internship in Public History--3 hours. Introduces the mgjor issues and careers
available in public higtory, including museums, archives, naiond parks, higtoric
preservation, and ora higtory. Includes an onSte internship experience. Prerequisites:
departmental approval.

Preferred Effective Term: Spring 2005

COLLEGE OF ARTSAND SCIENCES: Languages, Literatures, and Linguistics

LLL 409 Internship in LLL--1-4 hours. Practicum designed to provide direct, supervised
experiencesfor undergraduate sudentsin the areaof Languages, Literaturesand linguistics.
The experiences are tailored to the needs of the sudent. The areain which the internship
is taken will be designated on the student’s transcript, for example internship: Spanish
trandation. Prerequisite: successful completion of at least 202-level coursework or higher
inalanguage or a least LING 200 or 210 (or higher) in the areaof Linguistics. May be
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repeated for atota of no more than four credit hours.

Preferred Effective Term: Spring 2005
UNDERGRADUATE APPROVALS. continued

COURSE REACTIVATION

ECON 398 Special Topicsin Economics--1-6 hours. An andyss of economic problems and
subject areas. Topic, title, prerequidites, credit, course outline and content to be arranged
by the faculty member(s) involved.

Preferred Effective Term: Spring 2005

PROGRAM REVISIONS

COLLEGE OF ARTSAND SCIENCES
B.S. LIBERAL STUDIES
Emphagisin Human Interaction and Expression

Executive Summary:

Add a Human Interaction and Expression Concentration for the incarcerated student population.
This curriculum will have atightly defined set of courses gppropriate for the concentration.

Rationale:

The curriculum for the incarcerated student population requiresatightly defined set of coursesthat
can be delivered by appropriately quaified faculty. Though the students will obtain the Libera Studies
degree, it is necessary adminigratively to define this curriculum to DARs as digtinct from the on-campus
program. The definition of a"concentration” will define the curriculum officidly.

Proposed Catalog Copy:

The catdog copy for the Liberal Studies programwill remain unchanged. Studentsin incarceration
facilities will receive a copy of the defined curriculum, however it will not be published in the cataog,
because it will not be open officidly to on-campus studentsin the Libera Studies program.

COLLEGE OF ARTSAND SCIENCES
FAMILY AND CONSUMER SCIENCES
Family and Consumer Sciences General Major

Summary and Rationale;

It is proposed that the departmentd core be revised by deleting the FCS 108 class, using the revised
verson of FCS 109 and subgtituting FCS 410, which has been approved as aUniversity capstone course
for the FCS 407, which was the old professiona seminar for mgjors, The revised and new courses better
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meet the goa s of the department and the family and consumer sciences disciplineasUNDERGRADUATE
APPROVALS. FCSGeneral Major — continued

outlined in the American Asociation d Family and Consumer Sciences accreditation materias. It is
proposed that the General Family and Consumer Sciences Mg or be revised to reflect these changes and
that the 2 hours saved from the core be added to the FCS dectives in the mgor. The 33 hoursismore
redlistic for most students since most FCS classes are 3 hour classes.

Current Catalog Copy:

General Family and Consumer SciencesMajor (40 semester hours)

Required cour ses: 9 hour Family and Consumer Sciences core.
Electives: 31 additiond hours from the five family and consumer sciences aress.

Proposed Catalog Copy:
General Family and Consumer Sciences Major (38 semester hours)

Required Family and Consumer Sciences Core: Family and Consumer Sciences 107-1 hr.; 109-3
hrs., 410*-3 hrs.
Directed Electives. Family and Consumer Sciences-31 hrs. as approved by the department.

* This course satisfies the Generd Education capstone requirement.
Preferred Effective Term: Spring 2005

COLLEGE OF ARTSAND SCIENCES
FAMILY AND CONSUMER SCIENCES
Family and Consumer Sciences General Minor

Summary and Rationale:

It is proposed that the Generd Family and Consumer Sciences Minor be reduced from 24 hours to 22
hours with the FCS core being reduced from 9 hoursto 7 hours, asin dl the departmental mgjors.

Current Catalog Copy:

General Family and Consumer Sciences Minor (24 semester hours.)

Required courses: 9 hour Family and Consumer Sciences core.
Electives: 15 additiona hours from the five family and consumer sciences aress.

Proposed Catalog Copy:

General Family and Consumer Sciences Minor (22 semester hours)

Required Family and Consumer Sciences Core: Family and Consumer Sciences 107-1 hr.; 109-3
hrs.; 410*-3 hrs.

Directed Electives. Family and Consumer Sciences-15 hrs. as approved by the

department.
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*This course satisfies the Generd Education capstone course requirement.

Preferred Effective Term: Spring 2005
UNDERGRADUATE APPROVALS. continued

COLLEGE OF ARTSAND SCIENCES
FAMILY AND CONSUMER SCIENCES
Child Development and Family Life

Summary and Rationale:

It is proposed that the departmenta core be revised by deleting the FCS 108 class, using the revised
verson of 109 and substituting 410, which has been gpproved as a university capstone course for 407,
which was the old professond seminar for mgjors. The revised and new courses better meet the god's of
the department and of the family and consumer sciences discipline as outlined in the American Association
of Family and Consumer Sciences accreditation materias.

It is proposed that FCS 439 be banked. At the present time there is a shortage of faculty in Child
Deveopment/Family Life, and an equivaent course is offered through Elementary Education.

Itisproposed that Child Development/Family Life studentstake HLTH 111 in place of FCS 236, whichis
no longer offered. In place of FCS 439, which will be banked, it isproposed that studentstake ELED 441.

It isalso proposed that FCS 301 (3 credits) be added as arequirement to the CDFL magjor. Under theold
core, students were taking FCS 301 in place of FCS 108. The content of FCS 301 is integrd to the
academic focus of family studies. In al the CDFL mgjor will be increased by two credit hours, due to the
two hours saved by reducing the core, bringing the tota credit hours for the mgjor to 42.

Thismgor isinter-disciplinary, as the eectives draw on courses from severa aress.
Students may choose electives that will prepare them for a career in their interest areain
child devdopment and/or family life.

Current Catalog Copy:
Child Development/Family Life (40 semester hours)

Required cour ses: 9-hour Family and Consumer Sciences core

Child Development/Family Life FCS 236-2 hrs.; FCS336- 3 hrs.; FCS436-3 hrs.; FCS437-3 hrs;;
FCS 438-3 hrs.; FCS 439-3 hrs.; FCS 440-2 hrs.; FCS 441-3 hrs;;

Approved Electives: 9 hours

Proposed Catalog Copy:

Child Development and Family Life Major (42 semester hours)

Required Family and Consumer SciencesCor e: Family and Consumer Sciences 107-1 hr.; 109-3hrs,
410*-3 hrs.

Required Courses: Family and Consumer Sciences301-3 hrs.; 336-3 hrs.; 436-3 hrs.; 437-3hrs.; 438
3 hrs;; 440-2 hrs.; 441-3 hrs.; Elementary Education 441-3 hrs.
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Required General Education Courses. Hedth 111-3 hrs.
Directed Electives: 9 hrs. as approved by the Child Development and Family Life area
*This course satisfies the General Education capstone course requirement.

Preferred Effective Term: Spring 2005
UNDERGRADUATE APPROVALS. continued

COLLEGE OF ARTSAND SCIENCES
FAMILY AND CONSUMER SCIENCES
Child Development and Family Life Minor

Summary and Rationale:

It is proposed that FCS 439 be removed as an option of the Child Development and Family Life Minor.
The course has not been offered in severd years and is being banked.

Current Catalog Copy:
Child Development and Family Life Minor (24 semester hours)

Required Child Development and Family Life: 103 or 336--3 hrs.; 436--3 hrs.; 437--3 hrs.; 438--3
hrs.; 440--2 hrs.; 441--3 hrs.
Approved eectives: 7 hours.

Proposed Catalog Copy:
Child Development and Family Life Minor (24 semester hours)

Required Cour ses. Family and Consumer Sciences 103 or 336-3 hrs.; 436-3 hrs.; 437-3 hrs.; 438-3
hrs.; 440-2 hrs.; 441-3 hrs.
Directed Electives. 7 hrs. as gpproved by the Child Development and Family Life area.

Preferred Effective Term: Spring 2005

COLLEGE OF ARTSAND SCIENCES
FAMILY AND CONSUMER SCIENCES
Food and Nutrition Option A: Dietetics

Summary and Rationale;

It is proposed that the departmenta core be revised by deleting the FCS 108 class, using the revised
verson of 109 and substituting 410, which as been approved as university capstone course for the 407,
which wasthe old professiona seminar for mgjors. The revised and new courses better meet the god's of
the department and of thefamily and consumer sciences discipline asoutlinein the American Association of
Family and consumer Sciences accreditation materias.

It is proposed that the two hours saved by reducing the core be used to reingtate the 320 Orientation to
Dietetics 1 hr. class and to expand and upgrade 421 (proposed that it increase from 3 to 4 hours.) These
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changeswill help to correct deficienciesidentified in the curriculum based on our ongoing assessment of the
program.

UNDERGRADUATE APPROVALS Food and Nutrition: Dietetics - continued
Current Catalog Copy:

FOOD AND NUTRITION MAJOR

Three options are available for students who wish to mgor in the food and nutrition areax

Option A, a 74-hour mgor in digtetics, Option B, a 59-hour mgjor in food service management; and
Option C, a60-hour mgor infood and nutrition. Each of these optionsincludesthe samefood and nutrition
base of 21 semester hours.

Food and Nutrition Base (21 semester hours)

Required cour ses: 9-hour Family and Consumer Sciences core.
Food and Nutrition: 221--3 hrs.; 226--3 hrs.; 428--3 hrs,; Life Sciences. 274--2 hrs.; 274L--1hr.
Option A: Coordinated Program in Dietetics (74 semester hours)

Early advisement is required for dietetics students to ensure completion of courses necessary for
gpplication to the Coordinated Program. Students may gpply for admission to the program during spring of
the sophomore year .The program is limited to 12 students per class. A minimum grade point average of
2.5 and completion of 62 credit hours are required for entry into the program.

Prerequisitesinclude Family and Consumer Sciences 221 and 226 (with a C+ or better in each),
Chemistry 103/103L and 104/104L, Communication 101, and English 101 and 105 or 107. One or more
of thefallowing may be delayed until after entry into the program with the consent of the program director:
Chemistry 330/330L or Life Sciences 241/241L or 274/274L.. Complete entrance requirements and
applications may be obtained from the director of the program.

The program includes the 9-hour family and consumer sciences core, 10 hours of science, and 3
hours of business plus 52 hours of food and nutrition courses. Included within the food and nutrition courses
are 900 clock hours of preprofessiona practice experience.

Required courses. 21 hour Food and Nuitrition base

Food and Nutrition: 322--3 hrs.; 324--2 hrs.; 325--1 hr.; 332--2 hrs.; 333-2 hrs.; 420--3 hrs.; 421-
3 hrs.; 422--3 hrs.; 423--5 hrs.; 424--6 hrs; 430--5 hrs.; 431--6 hrs.; 435--2 hrs.

Chemistry: 330-4 hrs.

Life Sciences: 241--2 hrs.; 241L--1 hr.

Management: 301--3 hrs.
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NOTE: Students must take Chemistry 103--3 hrs.; 103L--1 hr.; 104--3 hrs.; 104L--1 hr. asprerequisites
for Chemidiry 330. These courses meet 8 hours of the University Liberal Studies requirement. Students
completing the mgor will have satidfied the Liberd Studies Scientific and Mahematica Studies
requirements.

UNDERGRADUATE APPROVALS. Food and Nutrition: Dietetics - continued
Proposed Catalog Copy:

Coordinated Program in Dietetics (82 semester hours)

Admission to the Coordinated Program in Dietetics:

Early advisement is required to ensure completion of courses necessary for admission to the Program.
Students may apply for admission during spring of the sophomore year. The program is limited to 12
students per class. Compl ete entrance requirements and gpplications may be obtained from the director of
the program. Included within the food and nutrition courses are 900 clock hours of preprofessiond practice
experience.

Minimum Requirementsfor Admission:

A minimum grade point average of 2.5 and completion of 62 credit hours. Completion
of the following courses: Chemistry 103/103L, 104/104L, Communication 101, English
101 and 105 or 107; Family and Consumer Sciences 221 and 226 with a C+ or better.

Required Family and Consumer Sciences Core: 107-1 hr.; 109-3 hrs.; 410*-3 hrs.

Required Cour ses. Family and Consumer Sciences221-3 hrs.; 226--3 hrs.; 320-1 hr.; 322-3 hrs.; 324-
2 hrs.; 325-1 hrs.; 332- 2 hrs.; 333-2 hrs.; 420-3 hrs.; 421-4 hrs.; 422-3 hrs.; 423-5 hrs.; 424-6 hrs.;
428-3 hrs.; 430-5 hrs.; 431-6 hrs. 435-2 hrs.; Chemistry 330-4 hrs,; Life Sciences241-2 hrs.; 241L-1tr,
Life Sciences 274-2 hrs; 274L-1 hr. Management 301-3 hrs.

Required General Education Courses. Chemistry 103-3 hrs.; 103L-1 hr.; 104-3 hrs.; 104L-1 hr.

* This course satisfies the Generd Education capstone course requirement.
Preferred Effective Term: Spring 2005

COLLEGE OF ARTSAND SCIENCES
FAMILY AND CONSUMER SCIENCES
Food Service Management
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Summary and Rationale:

It is proposed that the departmentd core be revised by deleting the FCS 108 class, using the revised
version of 109 and substituting 410, which as been gpproved as a university capstone course for the 407,
which was the old professond seminar for mgors. The revised and new courses better meet the god s of
the department and of the family and consumer sciences disciplineasoutlinein the American Association of
Family and Consumer Sciences accreditation materids.

It is proposed that the two hours saved by reducing the core be used as additiona food and nutrition
elective hoursto alow for expanded opportunitiesfor course selection inthemagor. It isalso proposed that
the Business 201 be changed to Accounting 200, the accounting class designed by the School of Business
for non-business mgjors.

UNDERGRADUATE APPROVALS Food Service Management - continued
Current Catalog Copy:
Option B: Food Service Management (51 semester hours)

A co-oplinternship career-related work experienceisaplanned part of thismgor. Tofulfill thisreguirement
students may do either aparalle work experiencein the Terre Haute areawhile taking other classes, or an
internship away from Terre Haute during the summer or aregular semedter.

Required courses: 21 hour Food and Nutrition base.

Food and Nutrition: 332--2 hrs.; 333--2 hrs.; 430--5 hrs.; 434--3 hrs,; upper divison Food and
Nutrition eectives--3 hrs.

Family Economics. 366--3 hrs.

Management: 301--3 hrs.; 400--3 hrs.

Management Information Systems: 276--3 hrs.

Business: 201-3 hrs.

NOTE: Students must, also take Chemistry 103--3 hrs.; 103L--1 hr.; 104--3 hrs.; 104L—1 hr. These
courses meet 8 hoursof the Univeraty Liberd Studiesrequirement. Students completing themgor will have
satisfied the Liberd Studies Scientific and Mathematicad Studies requirement.

Proposed Catalog Copy:
Food Service Management Major (59 semester hours)

Required Family and Consumer Sciences Cor e: Family and Consumer Sciences 107-1 hr.; 109-3hrs;
410*-3 hrs.

Required Cour ses: Family and Consumer Sciences221-3 hrs.; 226-3 hrs,; 332-2 hrs,; 333-2 hrs.; 366-
3 hrs,; 428-3 hrs.,; 430-5 hrs.; 434-3 hrs,; Life Sciences 274-2 hrs; 274L-1 hr.; Accounting 200-3 hrs,;
Management 301-3 hrs.; 400-3 hrs.; Management Information Systems 276-3 hrs.

Required General Education Cour ses: Chemistry 103-3 hr; 103L-1 hr; 104-3 hrs;;

[04L-| hr.

Directed Electives: 300/400-levd Food and Nutrition--5 hrs. as approved by the Food Service
Management area.
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* This course satisfies the Generd Education capstone course requirement.
Preferred Effective Term: Spring 2005

COLLEGE OF ARTSAND SCIENCES
FAMILY AND CONSUMER SCIENCES
Interior Design

Summary and Rationale;

It is proposed that the department core be revised by deleting FCS 108 class, using the revised version of
109 and substituting 410, which has been gpproved as university capstone course for the 407, which was
the old professond seminar for mgjors. The revison and new courses better mest UNDERGRADUATE
PROPOSALS Interior Design - continued

the goa sof the department and of the Family and Consumer Sciencesdisciplineasoutlinedinthe American
Association of Family and Consumer Sciences accreditation materids.

It is proposed that the two hours saved by reducing the core be used to reingtate the FCS 455 American
Interiorsand Furniture (3hr credit) with an addition of one hour to themgjor. The courseis presently taught
as a FC34971 Specid Problems and is linked with FCS352 Interior Design Studio 111. It needs to be
folded back into the program asit strengthensthe historic preservation aspect of thedesign studio. Itisaso
proposed that FCS 262 lighting be renumbered to 363. (See attached proposal.)

Current Catalog Copy:
INTERIOR DESIGN MAJOR

Students must complete the following core curricdum ininterior design by theend of the sophomoreyear:
Family and Consumer Sciences 150,151,152, and Art 102 (or pre-approved equivaent coursework from
other school program). At that time, each student workswith an advisor to determinewhich interior desgn
option is best for him/her.  Students are admitted into the studio option upon

submission and gpproval of a portfolio of visud projects and academic work. Faculty members consider
both of these in determining admission; ordinarily, sudents entering the studio option have earned an
average GPA of 2.50 or higher in the core interior design courses and have demongtrated ability in visua
projects. Students in the studio option participate in a supervised internship between their third and fourth
year.

Option A: Studio (68 semester hours)

Required cour ses: 9 hour Family and Consumer Sciences core.

Interior Design: 150-2 hrs.; 151-3 hrs.; 152-3 hrs.; 250-3 hrs.; 251-3 hrs.; 252-3 hrs.; 260-3 hrs;;
262-3 hrs.; 351-3 hrs.; 352-3 hrs.; 353-3 hrs.; 354-3 hrs.; 451-3 hrs.; 452-3 hrs.; 454-3 hrs;;
458-3 hrs.

Textiles, Apparel, and Merchandising: 217-3 hrs.

Art: 102-3 hrs.; 271 or 272-3 hrs

Industrial and Mechanical Technology: 299-3 hrs.
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Proposed Catalog Copy:

Interior Design Major (69 semester hours)

Required Family and Consumer Sciences Core: Family and Consumer Sciences 107- 1 hr.; 109-3
hrs.; 410%--3 hrs.

Required Courses. 150-2 hrs.; 151-3 hrs.; 152-3 hrs.; 217-3 hrs.; 250-3 hrs,, 251-3 hrs.; 252-3
hrs.; 260-3,hrs.; 351-3 hrs,; 352-3 hrs,; 353-3 hrs.; 354-3 hrs,; 355-3 hrs,; 451-3 hrs,; 452~3 hrs;;
454-3 hrs.; 455-3 hrs.; 458-3 hrs.; Art 102-3 hrs,; Industrid and Mechanica Technology 299-3 hrs.
Required General Education Course: Art 271 or 272-3 hrs.

* This course stisfies the Generd Education capstone course requirement.

Preferred Effective Term: Spring 2005
UNDERGRADUATE PROPOSALS continued

COLLEGE OF ARTSAND SCIENCES
FAMILY AND CONSUMER SCIENCES
Textiles, Appard, and Merchandising

Summary and Rationale;

It is proposed that the departmenta core be revised by deleting the FCS 108 class, using the revised
verson of FCS109 and substituting FCS 410, which has been approved asauniversity capstone coursefor
the FCS 407, which wasthe old professiona seminar for mgjors. The revised and new courses better meet
the gods of the department and of the family and consumer sciences discipline as outlined in the American
Association of Family and Consumer Sciences accreditation materids.

It is proposed that the two hours saved by reducing the core be added to the number of Textiles, Appard,
and Merchandising eectives required for Textiles, Appard, and Merchandisng mgors.

The Marketing minor required as part of the Merchandising concentration is changed to conform to the
Marketing minor as it was changed severd years ago by the Marketing area which is part of the
Organizationa Department in the School of Business. Thus only Mktg. 301 isrequired and the remaining
15 hoursfor the minor must be chosen from 300-400- level Marketing courses. Thisrequiresno changein
hours required for the Merchandising Concentration.  Since this is a change only to conform to the
Marketing minor asitisnow in the cataog, Dr. Herschel Chait, Chairperson Organization Department has
expressed no concern with the change.

FCS 313 needs to be a prerequisite for FCS 416 since the materia in FCS 416 builds on the concepts
taught in FCS 313. FCS 4/597 needsto be changed to 1-6 hoursto give sudentsmoreflexibility in taking
gpecid problems courses when offered. FCS 312 needs to be diminated since the course is no longer
relevant for the area and the equipment has been sold.

Current Catalog Copy:

Textiles, Appard, and Merchandisng Major
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Required courses: 9 hour Family and Consumer Sciences core.

Textiles, Appard, and Merchandising Required courses. 111 or 211--3 hrs,; 212--3 hrs,; 214--
3 hrs; 216--3 hrs,; 214--3 hrs,; 314--3 hrs,; 316--3 hrs.; 419--3 hrs.

Textiles, Appard, and Merchandising eectives: 15 hrs.

Merchandising Concentration (24 semester hours minimum)

Required courses. Marketing 301--3hrs.; 332--3 hrs.; 334--3 hrs.; 353--3 hrs,; plus 6 hours of
300-400-level marketing courses.

Electives. 6 hours chosen from approved Marketing dectives or the following courses. Business 201-
-3 hrs.; 202-- hrs.;; Management 301--3 hrs.; or Management Information Systems 276--3 hrs.

UNDERGRADUATE APPROVALS. Textiles, Apparel, and Merchandising - continued

Proposed Catalog Copy:
Textiles, Appard, and Merchandising Major (48 semester hours)

Required Family and Consumer Sciences Cor e: Family and Consumer Sciences 107—1 hr.; 109—3
hrs.; 410*--3 hrs,

Required Courses. Family and Consumer Sciences 111 or 211—3 hrs,; 212—3 hrs,; 216—3 hrs,,
217—3 hrs,; 314—3 hrs,; 316—3 hrs.; 419—3 hrs.

Directed Electives: Textiles, Appard, and Merchandisng-- 17 hrs. asapproved by the Textiles, Apparel
and Merchandising area.

M erchandising Concentration (24 semester hour s minimum)

Required Cour ses. Marketing 301—3 hrs., 15 hrs. of 300/400-level Marketing el ectives (completesthe
Marketing minaor)

Directed Electives: 6 hourschosen from approved Marketing dectives or thefollowing courses: Business
201—3 hrs.; 202—3 hrs.; Management 301—3 hrs.; or Management Information Systems 276—3 hrs.
* This course sttisfied the General Education capstone course requirement.

Preferred Effective Term: Spring 2005

COLLEGE OF ARTSAND SCIENCES
FAMILY AND CONSUMER SCIENCES
Textiles, Appard, and Merchandisng Minor
Executive Summary:
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The two courses. FCS 316-Fashion Analysis and FCS 418-Recent Trends in Textiles, Appardl, and
Merchandising are being dropped as requirements in the minor and replaced with 6 hrs. of Textiles,
Apparel, and Merchandising eectives. The total number of hours required for the minor remains a 24
hours.

Rationale:

TheTextiles, Appard, and Merchandising minor isbeing changed to alow students achoice of two
eectivesfor theminor rather than having dl courses specified. Thusthe minor should better meet the needs
of students since they will be able to choose the two courses (6 hours) of merchandising courses taught in
the area or other Textiles, Appard, and Merchandising courses depending on their area of interest.

UNDERGRADUATE APPROVALS Textiles, Apparel, and Merchandising Minor- continued
Current Catalog Copy:

Textiles, Appard, and Merchandisng Minor
(24 semester hours minimum)

Required courses. Textiles, Apparel, and Merchandising: 111 or 211--3 hrs,; 212--3 hrs.; 214--3
hrs.; 216--3 hrs.; 217--3 hrs.; 314--3 hrs.; 316--3 hrs.; 419--3 hrs.

Proposed Catalog Copy:
Textiles, Appar e, and Merchandising Minor (21 semester hours)

Required Courses. Family and Consumer Sciences 111 or 211—3 hrs,; 212—3 hrs,; 214—3 hrs,,
216—3 hrs,; 314—3 hrs.

Directed Electives: Textiles, Appard, and Merchandising--6 hrs. as approved by the Textiles,
Appard, and Merchandising area.

Preferred Effective Term: Spring 2005

CORRECTIONS

***The following is a correction of the text that appeared asan PROPOSAL Sinthe
November 15, 2004 issue of Academic Notes. The corrected portion isshown in [bold-
italics within bold-italic brackets]. THE CORRECTED COURSE REACTIVATION
|ON AND PROGRAM REVISIONS ALSO APPEAR AS APPROVALSIN THIS
|SSUE OF ACADEMIC NOTES.
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UNDERGRADUATE PROPOSAL S

COURSE REACTIVATION

[ECON 398] Special Topicsin Economics--1-6 hours. An andlyss of economic problems and
subject areas. Topic, title, prerequisites, credit, course outline and content to be arranged
by the faculty member(s) involved.

Preferred Effective Term: Spring 2005

CORRECTIONS continued
PROGRAM REVISIONS

COLLEGE OF ARTSAND SCIENCES
FAMILY AND CONSUMER SCIENCES
Food and Nutrition Option A: Dietetics

Proposed Catalog Copy:
Coordinated Program in Dietetics (82 semester hours)

Admission to the Coordinated Program in Dietetics.

Early advisement is required to ensure completion of courses necessary for admission to the Program.
Students may gpply for admission during spring of the sophomore year. The program is limited to 12
students per class. Compl ete entrance requirements and gpplications may be obtained from the director of
the program. Included within thefood and nutrition courses are 900 clock hours of preprofessiond practice
experience.

Minimum Reguirementsfor Admisson:

A minimum grade point average of 2.5 and completion of 62 credit hours. Completion of the following
courses. Chemistry 103/103L, 104/104L, Communication 101, English 101 and 105 or 107; Family and
Consumer Sciences 221 and 226 with a C+ or better.

Required Family and Consumer Sciences Core: 107-1 hr.; 109-3 hrs.; 410*-3 hrs.

Required Cour ses: Family and Consumer Sciences221-3 hrs.; 226--3 hrs.; 320-1 hr.; 322-3 hrs,; 324-
2 hrs;; 325-1 hrs,; 332- 2 hrs,; 333-2 hrs,; [420-3 hrs.; 421-4 hrs.]; 422-3 hrs.; 423-5 hrs.; 424-6 hrs,
428-3 hrs.; 430-5 hrs.; 431-6 hrs. 435-2 hrs.; Chemistry 330-4 hrs,; Life Sciences241-2 hrs.; 241L-1hr;
Life Sciences 274-2 hrs; 274L-1 hr. Management 301-3 hrs.

Required General Education Courses: Chemistry 103-3 hrs.; 103L-1 hr.; 104-3 hrs.; 104L-1 hr.
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* This course satisfies the General Education capstone course requirement.
Preferred Effective Term: Spring 2005

COLLEGE OF ARTSAND SCIENCES
FAMILY AND CONSUMER SCIENCES
Textiles, Appard, and Merchandising

Proposed Catalog Copy:
Textiles, Appard, and Merchandising Major (48 semester hours)

[Required Family and Consumer Sciences Core: Family and Consumer Sciences 107—1 hr.;
109—3 hrs.; 410*--3 hrs.

Required Courses. Family and Consumer Sciences111 or 211—3 hrs,; 212—3 hrs,; 216—3hrs,
217—3hrs,; 314—3 hrs.; 316—3 hrs.; 419—3 hrs.

Directed Electives: Textiles, Apparel, and Merchandising--17 hrs. as approved by the Textiles,
Apparel and Merchandising area.]

UNDERGRADUATE APPROVALS. Textiles, Apparel, and Merchandising - continued

Merchandising Concentration (24 semester hours minimum)

Required Cour ses: Marketing 301—3 hrs,, 15 hrs. of 300/400-level Marketing eectives (completesthe
Marketing minor)

Directed Electives: 6 hourschosen from gpproved Marketing € ectives or thefollowing courses Busness
201—3 hrs.; 202—3 hrs.; Management 301—3 hrs.; or Management Information Systems 276—3 hrs.

* This course satisfied the Genera Education capstone course requirement.
Preferred Effective Term: Spring 2005

GRADUATE APPROVALS

COURSE REVISIONS

COLLEGE OF BUSINESS: Analytical

MBA 622 Integrative Seminar 11: Strategic Financial Decisons--4 hours. An andlys's of
financia problems of business concerns using lectures, case studies, and outside readings.
Topics of drategic Sgnificance include determination of capital needs, the cost of capitd,
andysisof financia statements, capital budgeting decisions, mergers, and re-organizations.
Materidsfrom other functiond areaswill dso beintegrated in the cour sethrough andysisof
selected case studies, the use of outside guest speskers, and/or the use of faculty from
other business areas. Cases will include topics related to computer-based financid
modeling, corporate governance, ethics, and globalization. The course may use team
experiences and project assgnments.  The student must have completed al generd
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management tools courses. May be taken concurrently with M.B.A. 621 with permisson
of the M.B.A. Coordinator.

Change title, description, credit hours, and prerequisites to:

[MBA 622  Strategic Financial Decisions—-3 hours.] Anandyssof financid problemsof busness
concerns using lectures, case studies, and outside
readings. Topicsof srategic Sgnificanceinclude determination of capital needs, thecost of
capitd, andysis of financid datements, capitd budgeting decisons, leasng andyss,
dividendspolicy and return and risk andyss. Materidsfrom other functiond aresswill o
be integrated in the course through analysis of sdected case studies, the use of outside
guest speskers, and/or the use of faculty from other business areas. The cases will in
addition to the functiond aress, cover topics on computer based financia modeling,
corporate governance, ethics, and globdization Prerequisites. 610 and 612 or consent of
the M.B.A. Director.

Preferred Effective Term: Spring 2005
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FACULTY ACADEMIC APPAREL ORDER AND ATTENDANCE FORMS

1.  Please provide the following information concerning your plans for the Commencement so that, if attending, you can beincluded in the
lineup.

2. Toorder faculty academic apparé, fill out the faculty academic apparel order form at the bottom of this page and send to Debbie
QOshorne, |SU Bookstore.

Attendance Form

Check one:

| shall participatein Commencement
| shall NOT participatein Commencement

Check one:

| have my own academic apparel

| have placed my order for rental of academic
apparel from the I SU Bookstor e (see form below)

Name:
Rank:
Year(s) Of Serviceat | SU:

Please cut top portion of thisform and send to:
Office of the Provost and Vice President for Academic Affairsby December 15, 2004
Parsons Hall, Room 208
(812) 237-2304
FAX: (812) 237-3607

Faculty Academic Appard Rental Order Form
| SU Bookstor e (812)237-3507

| shall participatein Commencement Please check
| shall NOT participatein Commencement Please check

Please place a rental order for academic apparel for use at Commencement of Indiana State University.

Name Height Weight Hat Size

Degree Field Of Study In Which | Obtained My Degree

Name and Location Of Institution From Which | Received The Degree:

Institution: City / State
Hood Color (if known) Method of Payment
Check one of the following: Doctor Regalia: Tax Total
I will require cap, gown, and hood Cap, gown and hood $62.96 $3.78 $66.74
I will require hood only Cap and gown only $3396  $2.04 $36.00
I will require cap and gown only Hood only $27.98 $1.68 $29.66
Master Regalia:
Cap, gown and hood $50.96 $3.06 $54.02
Cap and gown only $21.98  $1.32 $23.30
Hood only $20.98 $1.26 $22.24
Bachelor Regalia:
Cap, gown and hood $46.96 $2.82 $49.78
Cap and gown only $2398  $1.44 $25.42
Hood only $22.98 $1.38 $24.36
Cap and tassel only $ 698  $0.42 $7.40

Please return the lower portion of thisform to Debbie Osborne, 1SU Bookstore by November 20, 2004
*** A late Fee will be applied after that date to cover additional shipping charges**

***The |SU Bookstore***
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